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Fairfield Inn & Suites by Marriott Upgrades its Complimentary
Breakfast with More Hot Choices and Healthier Options

BETHESDA, Md., June 16, 2010 - Recognizing that breakfast is the most
important meal of the day, Fairfield Inn & Suites by Marriott today began
introducing a refreshed complimentary breakfast experience that offers guests
more choices and healthier options while maintaining the same great quality and
service they have come to expect from Fairfield Inn & Suites.

Beginning today, the more robust complimentary breakfast now includes

e anew delicious Ham, Egg & Cheddar Quiche,

o the kid-friendly Pancake Sausage Stick (weekends),

whole grain bagels and bakery-style blueberry and apple cinnamon
muffins,

Kellogg's® Wellness Cereals,

Del Monte® Fruit Naturals® and Superfimits®, and

Activia® Yoguirt,

as well as continuing to offer the ever popular Jimmy Dean breakfast
sandwich*.

"We've added a variety of new options and kept some familiar favorites to make
it even eagier for our guests to start the day off right," said Shruti Gandhi
Buckley, brand vice president, Fairfield Inn & Suites, Marriott International,
Inc. "Our guests are very focused on maintaining their routines while traveling,
so we've taken some of the guess work out of breakfast by providing products
from brands they know and love, as well as introducing a few new ones."

"We understand that everyone hag their own unique morning routine,” said
Thomag Rebler, Senior Director, Culinary, Marriott International, Inc. "When it
comes to breakfast, the Fairfield Inn & Suites guest is looking for options, we
wanted to expand the offerings to include healthier items in addition to familiar
comfort foods. That's why we reviewed over 125 types of breakfast sandwiches
and baked goods and 35 different fiuit products in our test kitchen, in order to
provide guests with a variety of breakfast choices."

In addition to complimentary breakfast and thoughtfully designed guest rooms,
Fairfield Inn & Suites offers free high-speed internet access in all guest rooms
and free Wi-Fi in public spaces, comfortable beds, on-site business center,
fitness center and a swimming pool in most locations. Suite rooms provide
separate living, working and sleeping areas.

Ag a leader in the moderate tier lodging category, Fairfield Inn & Suites is
designed for today's traveler who is looking to be productive on the road,
whether for business or leisure. The brand is one of Marriott's fastest growing
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locations in New York City.

With more than 640 properties throughout the United States, Canada and
Mexico, guests can rely on Fairfield Inn & Suites to dehver outstanding service
so travel is easy, comfortable and productive, wherever their travel may take
them. Fairfield Inn & Suvites participates in the company's award-winning
Marriott Rewards® frequent guest program. Members earn their choice of
points toward free vacations or frequent flyer mileage for dollars spent at nearly
3,000 Marriott hotels worldwide.

For more mformation or reservations, visit the web site at www . fairfieldinn.com
or call the Fairfield Inn toll-free number at 800-228-2800.

Contact:

Marriott International, Inc.
http://www.marriott.com
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